
30-10-2009   9:21:02



More than a decade ago, International Jewellery/Couture published its fi rst annual 
trends tracker guide, called Trends & Colours. Quite the pioneer in those days, 
we talked about the trends in jewellery and how fashion infl uences, to a degree, 
the world of fi ne jewellery. After an absence of a few years, we are delighted to 
bring you, our readers, a new and revamped Trends & Colours. During this time, 
jewellery’s connection to fashion has, if anything, become even closer since more 
and more designers are using jewellery—both fi ne and costume—to show off their 
creations.

French couturier, Christophe Guillarmé, explains, “jewellery is clearly an obvious 
extension of an outfi t and I use it on the catwalk to add fun and glamour to my 
creations. In some cases, we use extravagant and fancy jewellery to give a strong 
eye-catching look.” And the look is what it is all about. For the Spring/Summer 
2010 collections, global runways were full of statement-making necklaces, 
stackable bangles, wide cuffs, and dangling hoops. But this is only part of the 
jewellery story for 2010. For a broader perspective of this year’s design directions, 
Trends & Colours presents the top twelve trends that consumers will be looking for 
this year. And, since colour is one of the main trends, we also include the opinions 
of several fashion designers on the use of colour in their 2010 collections.

Some of the 2010 jewellery trends are not really that new. Rather, they continue 
to evolve with different colours or changes in texture, form, or styling. Others are 
more recent, since trends, by defi nition, are infl uenced by economic, social, and 
cultural factors. The openwork design direction, for example, is the result of the 
current economic malaise and the record-breaking prices of gold and platinum. 
The organic and eco-jewellery trends arise from changes in social and cultural 
attitudes. 

A trend of a different sort is the growing importance, and even necessity, for jewellers 
to have an Internet presence as a part of a balanced marketing program. The online 
consulting fi rm IC Agency, partner of Europa Star, examines the importance of 
social marketing for a selection of global luxury jewellery brands with lessons that 
can be applied to all businesses. In our Industry Focus, we travelled to Spain to 
visit the unique and remarkable Parque Joyero de Córdoba and its state-of-the art 
jewellery school, whose students will undoubtedly be part of the trendsetters of the 
future.

From all of the team here at International Jewellery/Couture, we extend our best 
wishes for a happy and profi table 2010.

Cynthia Unninayar
Editor-in-Chief
International Jewellery/Couture 

E D I T O R ’ S  L E T T E R

(RE-)INTRODUCING 
TRENDS & COLOURS

A visit to Córdoba’s state-of-the art jewellery school.

02_Edito.indd   102_Edito.indd   1 14.12.09   15:4014.12.09   15:40



©
 P

AD
UL

O 
20

09
   

 M
od

el
 P

ho
to

gr
ap

he
d 

By
 S

kr
eb

ne
sk

i
Al

l d
es

ig
ns

 b
y 

Gu
m

uc
hi

an
 @

 C
op

yr
ig

ht
 2

00
9

16 East 52nd Street - Suite 701
New York, NY 10022

800-223-0774
www.gumuchian.com



TRENDS & COLOURS 
takes you on a visual 
journey through the worlds 
of fi ne jewellery, fashion, and 
top international design for 
2010.  

It starts with the Cover Story featuring ASSAEL (6), one of the most remarkable 
pearl companies today, and its founder who restored the black pearl as the “Queen 
of Jewels.” The journey continues to the red carpet with  IN THE PRESS (8).

Since trends are so important, TRENDS & COLOURS showcases the TOP 
TWELVE TRENDS IN INTERNATIONAL JEWELLERY FOR 2010 (12) and its 
rainbow of jewellery colours with HOT RED (32), ENERGETIC ORANGE (34), 
NATURE’S GREEN (36), SHADES OF BLUE (38), PINKS & PURPLES (40), 
BLACK & WHITE (44), and a look at MULTI-COLOURED (48) jewellery from 
Italy.

With Saint Valentine’s Day an important jewellery-giving occasion for the global 
industry, TRENDS & COLOURS pays homage to these PRECIOUS HEARTS 
(42), while looking ahead to the summer wedding season with the special bridal 
feature SOMETHING OLD, SOMETHING NEW (50), without forgetting what 
men will be wearing in 2010 in JUST FOR MEN (45). 

Where would the trends be without the fi ne designers who create them, such 
as PALMIERO (CII+52), GUMUCHIAN (3+13), THE FIFTH SEASON 
(CIV+28), RAMON (24), ANDREOLI (29), REBECCA (10), ZALEMARK 
(26), VIANNA (5), the lovely jewellery from Brazil represented by GINGA (17), 
BAPALAL KESHAVLAL (30), ROSATO (15) and all the other trendsetting 
designers featured in this issue. And, importantly, where would jewellery be without 
the GIA (73) certifi ed gemstones and diamonds provided by industry suppliers such 
as ROSY BLUE (53), EUROSTAR (54), and ALPILEX (56). Another important 
element in the industry is protecting jewellery against risk, with insurers such as 
JEWELERS MUTUAL (77).

What is the future of fi ne jewellery on the web? How can social networking affect 
businesses and brands? Learn more in the special feature SEARCHING FOR 
FINE JEWELLERY ON THE WEB (68). Last but not least, as an example of a 
unique venture in the global jewellery sector, Industry Focus visits the PARQUE 
JOYERO DE CORDOBA (74), an outstanding Spanish accomplishment.

Our SHOWS & EXHIBITIONS section (78) lists many of the international events 
in 2010, among them, not to be missed, BASELWORLD (58), VICENZAORO (60), 
INHORGENTA (63), BANGKOK GEMS & JEWELLERY (66), IIJS SIGNATURE 
(69), OROAREZZO (CIII), and the Tucson AGTA GEM FAIR (71). One company, 
LUXURY JEWELS 24 (79), organizes online trade shows.

TRENDS & COLOURS is designed to help you make profi table choices in your 
jewellery selections for the upcoming year. Enjoy the read, but your journey into fi ne 
jewellery does not end here. For daily updates on all the newest designs and the 
latest global jewellery industry news, 24/7/365, click on www.CIJintl.com! 
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